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The Pratt Center for Community Development works for a            
more just, equitable and sustainable city by providing urban 
planning, architecture and other professional services to                
low income communities

Sustainable Neighborhood Initiative

� Green Community-Based Planning – space for industrial jobs� Green Community-Based Planning – space for industrial jobs

� Block by Block 

� Sustainable Houses of Worship

Pratt Institute – Cluster of sustainability services

� Planning & Architecture Construction & Facilities Management

� Industrial Design Environmental Management Systems

New York Industrial Retention Network provides services,     
research and advocacy to preserve and create blue-collar             
jobs and to promote sustainable development.
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Comprehensive Approach to Sustainable Communities
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Agenda

�NYIRN/Pratt Green Manufacturing 
Initiative
� Research / Awareness

� Spec It Green

� Made in NYC� Made in NYC

� Renewable NY

� Food and Fashion From New York

� ITAC – MEP provider

�Brooklyn Navy Yard – Landlord and  
Service Provider

�Opportunities for Collaboration
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Green Manufacturing: Definition 

� A Green Manufacturer is pursuing a 
business strategy that includes a 
commitment to sustainability

� Elusive standard: Not a NAICS classification

� Rapidly changing field: Green today, brown tomorrow

� Commitment to continuous improvement (Similar to ISO)

� Over time both product and process will be green

� All businesses need to be green. Government should 

create green strings

� Green manufacturing  is high value-
added and good for cities

� Green businesses have to pay living 
wages to help create a broad public 
movement

Icestone, recycled glass, 
Brooklyn Navy Yard

Globus Cork, cork flooring, 

The Bronx
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Research to assess market and 
increase awareness of growth 
opportunities in building materials

Launch of Green Manufacturing Initiative

� National LEED Standards fostered a  
fundamental change in development practices:

• Modest competitive advantage (1 Pt)

• Significantly increased awareness

� 1,500 NYC manufacturers make products 
used in construction or furnishings

�Obstacles:

• Misperceptions

• Structure/size of green manufacturers 
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Green Manufacturing Initiative

Goal: to create jobs by helping 
companies compete in the growing 
market for green products

Strategy: Encourage companies to adopt 
sustainable practices:sustainable practices:

1. Marketing assistance through Spec It 
Green & Made in NYC

2. Energy conservation through 
Renewable NY

3. Technical assistance through Spec It 
Green & ITAC (MEP)
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� Evolved from Networking/Marketing 
Events to include Technical 
Assistance
� Mini trade shows

� Seminars on green finishes for 
woodworkers

Spec It Green 

woodworkers

� Certifications

� Writing Green Specs

� Hosted 15 seminars and workshops

� Over 1,000 participants to date
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� Business-to-business 
resource

Made in NYC

resource

� 737 companies 
registered 

� Product Listings with 
Company Contact

� Direct Sourcing

www.MadeInNYC.org
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�99 companies have earned 
a green apple

�Site includes information on 
environmental features of 

Made in NYC

products

�Opportunity to select a 
company based on 
environmental priority
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$2 million in grants 40 Companies Employing 2,828       

Lessons Learned:  Companies need upfront financial 
commitment and intense project management

Cabinet Maker

20 Employees

Lighting Project

Grant $13,000

Building Materials 
Processer

75 Employees

Solar Array Installation

Grant $40,000

Metal Door & Partition 
Maker

477 Employees

Heat Reclamation

Grant $30,000
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Food and Fashion

Fashion
� 75,000 people in fashion cluster

� Next Steps: Study assessing environmental 
benefits of local sourcing vs. importation

Food 
� Food From New York (NYIRN 2000) and Not 

Just A Link In The Food Chain (NYIRN 

2007)

� + 900 Companies w/ 19,200 people

� Diversity stimulates new products

� Next Steps
� Farm To Factory: 

� Farm To Bakery

� Community Revitalization & Vendor Markets

� Urban Agriculture
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Industry & Technology Assistance Corporation

Sustainability Services

� Opportunity Assessment - reducing costs and carbon

� Examines waste, water, energy and materials 

R & D –Leveraging University ResourcesR & D –Leveraging University Resources

� Define challenge and need

� Identify appropriate university resource 

� Manage relationship

Brooklyn Navy Yard Collaboration 

� 20 Pilot companies: analyzing waste streams to determine potential 

recyclables, aggregate and bid, develop web-based waste-match exchange
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BNYDC’s Sustainability Highlights

Strategy: Provide sustainable infrastructure to 
attract green tenants and increase awareness 
of opportunities for existing tenants

� Water Conservation and Storm-water 
managementmanagement

� Brooklyn Greenway Extension + Bike Racks

� Yard-Wide Solar Installation + Solar/Wind 
Streetlights

� Targeted marketing for new tenants and TA 
for existing tenants
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i. Fashion – measuring environmental impacts

Opportunities for Collaboration

ii. Sustainability Assessments

iii. Sharing experience and developing better 
models for service delivery


